The study examined the effects of corporate social responsibility activity (CSR) 
Introduction
Corporate Social Responsibility (CSR) concept is deepening among organisations and societies in Nigeria. It is regarded as the organisation"s activity to make sustainable impact in society, and which in turn has the potential to create positive effect on the business organizations that engage in it. Business organizations incur huge expenditures on social responsibility because they regard Corporate Social Responsibility (CSR) as a public relations stunt used by large corporations to look good in front of customers and other stakeholders. For instance, it was reported that, in year 2011, the oil and gas sector spent N9.5 billion on CSR, followed by telecoms with N6.4 billion. The banking industry came in third position with the report that a total of N1.869 billion was spent by eight Nigerian banks in 2012 on various community-related projects under corporate social responsibility to identify with the society in which they operate. The figure is about 70 percent of the total CSR expenditure of N3.4 billion by the banking industry in year 2011 with prediction that the figure would double in the next two years due to increased understanding of the concept of CSR (Obi, 2013) . However, the large percentage of the expenditure by the banks fall into donations and philanthropy,it was further reported that Nigerian companies perceive and practice CSR as corporate philanthropy aimed at addressing socio-economic development challenges because CSR is still at an early stage in Nigeria (Obi, 2013) .
In view of the huge expenditures incurred annually on CSR, it is generally held that corporate social responsibility (CSR) could increase company profits. But few executives and managers are aware of the research on this important subject. Most executives believe that CSR can improve profits. They understand that CSR can promote respect for their company in the marketplace which can result in higher sales, enhance employee loyalty and attract better personnel to the firm. Also, CSR activities focusing on sustainability issues may lower costs and improve efficiencies as well. An added advantage for public companies is that aggressive CSR activities may help them gain a possible listing in the stock exchange, or other similar listing. This may enhance the company"s stock price, making executives" stock and stock options more profitable and shareholders happier (Robins, 2011) .
However, there is a crying need for an in-depth study into the quality, extent of corporate social responsibility disclosure and identification of areas for future improvement so that transparency can be ensured, especially in developing countries like Nigeria where CSR studies are limited. However, some studies have proved that there is positive association between profitability of firms and CSR expenditures (see Olayinka & Temitope 2011; Amole, Adebiyi & Awolaja, 2012), whilesome studies prove negative relationship (e.g Bessong & Tapang, 2012 ). This present study intends to look at the effect of corporate social responsibility activity disclosure contentson profitability of Nigerian banks. The remainder of this paper is sectioned into four: the next section is literature review followed by methodology, discussion of results and, conclusion and recommendation ends the discussion. discipline, characterized the situation as a diverse field with loose boundaries, multiple memberships, and differing training/perspectives; broadly rather than focused, multidisciplinary; wide breadth; brings in a wider range of literature; and interdisciplinary".
Garriga&Mele´(2004) gave some classifications of CSR, it was assumed that the most relevant CSR theories and related approaches are focused on one of the following aspects of social reality: economics, politics, social integration and ethics. The inspiration for this is rooted in four aspects that, according to Parsons (1961) , can be observed in any social system: adaptation to the environment (related to resources and economics), goal attainment (related to politics), social integration and pattern maintenance or latency (related to culture and values). This hypothesis permits to classify these theories in four groups:
1. Instrumental theories: it is assumed that the corporation is an instrument for wealth creation and that this is its sole social responsibility. Only the economic aspect of the interactions between business and society is considered. So any supposed social activity is accepted if, and only if, it is consistent with wealth creation. 2. Political theories: In these theories, the social power of corporation is emphasized, specifically in its relationship with society and its responsibility in the political arena associated with this power. This leads the corporation to accept social duties and rights or participate in certain social cooperation. 3. Integrative theories: this third group includes theories which consider that business ought to integrate social demands. They usually argue that business depends on society for its continuity and growth and even for the existence of business itself. Within it, the functionalist theory, specifically advocates that the corporation is seen as a part of the economic system, which one of the goals is profit making. The firm is viewed as an investment, and investment should be profitable to the investors and stakeholders.
The theory stressed the logic of managerial theory that emphasizes corporate management in which corporate social responsibilities are approached by the corporation internally. This makes the difference between utilitarian and managerial perspective of corporate social responsibility. This suggests that everything external to the corporation is taken into account for organizational decision making.
Relational theory has a root from the complex firm-environment relationships. As the term implies, it is the interrelations between the two are the focus of the analysis of corporate social responsibility. It is valuesbased as well as interdependent between the corporation and society.
Source: Secchi (2007) &Babalola (2012) It can be, therefore, concluded that the three groups of CSR theories are as follows: Utilitarian is simplified in its views by the individuals and mechanical from the corporation perspective, managerial is very organizational oriented and measurable; and relational is values-based as well as interdependent between the corporation and society. This could be further strengthened by another not-so-distant conceptualization about CSR in that the theories are grouped into instrumental, political, integrative and value based. Instrumental theory is focusing on achieving economic objectives through social activities; political focusing on a responsible use of business power in the political arena; integrative concentrating on drawing together management issues, public responsibility, stakeholder management and corporate social performance; and ethical theory is emphasizing strategies to achieve a good society (Babalola, 2012 ).
Empirical review
Generally, it is quite believed that corporate social responsibility (CSR) could increase company profits and thus most large companies are actively engaged in it. It is understood that CSR can promote respect for their company in the marketplace which can result in higher sales, enhance employee loyalty and attract better personnel to the firm. Also, CSR activities focusing on sustainability issues may lower costs and improve efficiencies as well. This may enhance the company"s stock price, making executives" stock and stock options more profitable and shareholders happier (Robins, 2011 ). Using total assets or total revenue (as a proxy for firm size), some previous studies (e.g. Pattern 1992; Deegan& Gordon,1996) that examined the association between the CSR disclosure and firm"s size finds a significant and positive association. However, some studies denied such association or did not confirm that such association exists(see Aly Mcwilliams& Siegel (2006)outlined a supply and demand model of corporate social responsibility (CSR). Based on this framework, it was hypothesized that a firm's level of CSR depended on its size, level of diversification, research and development, advertising, government sales, consumer in-come, labor market conditions, and stage in the industry life cycle. From these hypotheses, it was concluded that there was an "ideal" level of CSR, which managers could determine via cost-benefit analysis, and that there is a neutral relationship between CSR and financial performance.
Keffas&Olulu-Briggs (2011) examined the financial performance of CSR and Non-CSR banks using financial ratios and frontier efficiency analysis. It was stated that accounting information got for banks in Japan,US and UK quoted on the FTSE4Good global index from Bank scope database. They included thirtyeight (38) financial and economic ratios based on variables such as Asset quality, Capital, Operations and Liquidity; that captured major scope of financial performance. In addition, they used a non-parametric linear programming technique known as Data Envelopment Analysis to create a piecewise linear frontier that helps to determine the efficiency levels for both a common and separate frontier analysis. First, it was found that there is positive relationship between corporate social responsibility and financial performance (FP). Banks that incorporate CSR have better asset quality; capital adequacy; and are more efficient in managing their asset portfolios and capital. Second, it was also found that geographic location regulates the relationship between CSR and FP during economic contraction, such that the relationship differs across relationship and transactional banking models. Olayinka&Temitope (2011) used qualitative research method to examine the relationship between corporate social responsibility and financial performance in Nigeria. The study obtained data on variables which were believed to have relationship with CSR and financial performance. These variables included Return on Earnings, Return on Asset, Community Performance, Employee Relation and Environment Management System. The result shows that CSR has a positive and significant relationship with the financial performance measures. These results reinforced the accumulating body of empirical support for the positive impact of CSR on financial performance.
Branco& Rodrigues (2008) investigate to ascertain whether Portuguese banks use their websites as one of the media to disclose social responsibility information and also to identify what type of information they disclosed, and compare such disclosure with similar disclosure in annual report. Their findings suggest Portuguese banks seem to attribute greater importance to annual report as disclosure media than to websites. Banks with a higher visibility among consumers seems to exhibit greater concern to improve on image through high CSR disclosure in annual report and on websites.
A study carried out by Amole, Adebiyi&Awolaja (2012) on the impact of corporate social responsibility on the profitability of Nigerian banks, which made use of ordinary least square (OLS) model of regression in testing the relationship between dependent and independent variables. The study used data on corporate social responsibility expenditure and profit after tax for the period of 2001-2010. It adopts model on the causal relationship between CSR and firms financial performance (FFP). The results of the regression analysis revealed that for every unit change increment in the CSR expenditure, there will be 95% increase in the profit after tax of the bank. The R-Square value of 0.893 obtained shows that CSR accounted for 89% of the variation in the profit after tax of the bank. The study finds that there is positive relationship between banks CSR activities and profitability, stating the need for banks to demonstrate high level of commitment to corporate social responsibility based on stakeholders theory in order to enhance their profitability in the long run.
Babalola(2012) examined the relationship between corporate social responsibility and firms" profitability in Nigeria with the use of secondary data, sourced from ten (10) randomly selected firms" annual report and financial summary between "1999-2008". The study makes use of ordinary least square for the analysis of collected data. Findings from the analysis show that the sample firms invested less than ten percent of their annual profit to social responsibility. The co-efficient of determination of the result obtained shows the depicts that the explanatory variable account for changes or variations in selected firms performance (PAT) are caused by changes in corporate social responsibility (CSR) in Nigeria while recommends that laws and regulations to obligate firms to be recognized, adequate attention should be given to social accounting in terms of social costs and to comply with social responsibility should be enacted.
Luper (2013) showed that there is need for the Nigerian banks to rethink Corporate Social Responsibility (CSR) in all the key sectors (such as education, power, health, agriculture, and small and medium-sized enterprises) of the economy. Empirically, using the data on commercial banks loans to SMEs provided by the CBN statistical bulletin for the period of ten years (from 2001-2010). The results of the descriptive statistics and sample t-test shows that, bank consolidation in Nigeria has led to a decline in SMEs financing to less than one percent on average in the study period, and there is no significant improvement in SMEs financing in Nigeria before and after bank consolidation. This clearly indicates that Nigerian Banks are not committed to their CSR (economic responsibilities) of financing to SMEs which is critical in mitigating these economic challenges and enhancing economic growth. The study recommends among others that, there should be further diversification in SMEs financing. In order to improve the CSR of Nigerian banks, there is also the need for banks to help in the training of SMEs owners as a matter of necessity on the need to maintain proper accounting records in the country.
Richard&Okoye (2013) examined the effect of corporate social responsibility on the deposit money banks in Nigeria. The objective of this study is to determine the effect of corporate social responsibility on the performance of Nigerian deposit money banks. The study adopted descriptive survey design in carrying out the study. The empirical review of this study relied on the relationship between corporate social responsibility and performance of developed and developing countries deposit money banks like Nigeria. The study reveals that Social responsibility has a great impact on the society by adding to the infrastructures and development of the society. It is also concluded that a company has to give back to the society in which it operates, clean up all forms of pollution it has caused in its course of operation and also provide infrastructural facilities to the society as a way of giving back and developing the society.
Terungwa(2010) quest to know how socially responsible the banking system is responding to this vital developmental issue. Small and Medium Enterprises Equity Investment scheme (SMEEIs) is an umbrella under which banks came together to supposedly attend to this problem. The study made use of secondary data which was the ratio of loans to SMEs by commercial and merchant banks to their total credit for the period between 1993-2008.A paired sample t-test was used to test the significance of bank loans before and after the introduction of SMEEIS. It is found out that SMEEIs did not make any significance impact on loan disbursement to SMEs.
Bessong&Tapang (2012) aimed at determining the influence of social responsibility cost on the profitability of Nigerian banks. The study made used of an exploratory research design and data were collected from five Nigerian banks through secondary sources and analyzed using the Ordinary Least Square (OLS) method. The study revealed that there is a negative influence between social cost and pollution cost on profitability. Conclusively, social responsibility cost is as vital as all other liabilities of the banks, and it requires proper management.
Akinpelu,Ogunbi ,Olaniran&Ogunseye (2013) investigatesd the various types of social responsibility activities information that were disclosed by Nigerian commercial banks and the factors that determine the level of disclosure in their annual reports and accounts. Descriptive data analysis results indicated that commercial banks in Nigeria disclosed more information on human resources and community involvement and very low information on environmental, product quality and consumer relation. The outcome of multivariate analysis suggested that value of total assets have positive relationship and statistically significant with the level of corporate social responsibility activities disclosure, although, gross earnings and number of branches are positively and significantly related with Corporate Social Responsibility Disclosure (CSRD) level. From the above, it can be concluded that most of these studies have looked at CSR expenditure on bank profitability in Nigeria, but they failed to look at the impact of information contents of CSR disclosed on bank profitability. This present study intends to fill this gap by looking at the effect of CSR activity disclosure on bank profitability in Nigeria.
III. Methodology
The multiple regression analysis using Ordinary Least square (OLS) was adapted to test whether corporate social responsibility disclosure has impacted on the corporate returns in Nigerian bank industry. Data were sourced from annual reports and accounts of twelve (12) selected banks in Nigeria for the year 2012 only. The study employs the scoring system of Branco& Rodrigues (2006) to analyze social responsibility disclosure among the sampled banks in Nigeria. The scoring system is organized into four themes with each theme having subthemes: environmental (7), human resources (9), product quality and consumer relation (4), and community involvement (5), Makingtotal of twenty-five (25) ; with each subtheme assigned one, for the disclosure in annual report and accounts of each bank in the study (see appendix).
Model specification
The study employs econometric model to analyze the effect of corporate social responsibility activity disclosure on corporate profitability.It is expected that there would be positive relationship between corporate social responsibility disclosure score and bank profitability. Two control variables such as bank size and owners" equity have been incorporated in the model. Hence, the study also expects that the higher the expansion of bank"s size, the higher the profitability of banks.However, the business of financial intermediation is exposed to various forms of risks such as interest rate risk and credit risk. In this manner, the profitability of a bank would be dependent on the management"s attitude towards risk and can be analyzed by examining the capital and reserves (owners "equity) a bank chooses to hold and its liquidity management policies. Therefore, the study expects that a bank with higher capital and reserves (CR) would be considered relatively safer in the event of loss or liquidation, hence, it is assumed to have low leverage or risk. The traditional risk-return proposition suggests a negative relationship between capital and bank profitability. However, from the words of Koehn &Santomero(1980) who stated that regulation which increases the capital adequacy requirements would increase the capital to assets ratio and thus reduce the risk. This would induce banks to absorb greater risk in their asset portfolios in the hope of maximizing expected returns. Hence, this suggests another relationship that there is possibility to have a positive relationship between bank profitability and, capital& reserves (Total equity). The model is therefore specified as follows: Roe = f (csr, asset, cr)……………………………………………... (1) In specific form, Roe= α 0 + β 1 csr + β 2 log(asset) + β 2 log(cr) + u……………………(2) Where: α 0 = intercept parameter(constant) Roe= returns on equity as a proxy for corporate profitability, csr=corporate social responsibility disclosure score Asset=total assets as a proxy for corporate size Cr= capital and reserves as a proxy for total equity U = error term 3.2 Apriori expectation β 1, β 2, >0, and, β 3 <0, CR & ASSET serve as control variables.
IV. Discussion of results
The estimated results of the model are presented in table 1 at the appendix. The parameters of corporate social responsibility scored disclosure (CSR) and that of total assets as a measure of bank size (ASSET) are positive which follows the apriori expectations meaning that both exhibit positive relationship with the profitability(ROE) of bank. While the parameter of Equity or Capital and reserves (CR) exhibits negative relationship with profitability of bank. It means that a unit increased in CSR will lead to 0.59% increases in Profitability on average; similarly, a percentage point increased in ASSET will make profitability(ROE) to increase by 0.38 on average. On the other hand, a percentage point increased in owner"s Equity (CR) will lead to a fall in profitability by 0.28 on average.
Although, the parameter of CSR is not significant, those of ASSET and CR are significant at 5% level of significance. The coefficient of determination (R 2 ) reflects that 83.4% variation in the profitability of bank is explained by the model. The value of F-calculated of 13.45815 is a clear indication that the model passes the test of overall significant at 5% level of significance. In addition, Durbin-Watson test (D) statistic is 2.0966 which is compared with the tabulated values (Lower limit (D L ) of 0.658 and Upper limit (D U ) of 1.864) shows that no evidence of positive first-order serial correlation.
V. Conclusion and recommendation
From the above analysis, the results show that the bank"s size has a positive and significant effect on profitability of banks. The higher the expansion of bank"s size, the higher the profitability of banks. Also the results indicate that capital and reserves (equity) has a negative relationship with profitability of banks. This means that banks with higher capital and reserves (owners" equity) would be considered relatively safer in the event of loss or liquidation, hence, it is assumed to have low leverage or risk. It follows that the lower the capital and reserves (owners" equity) the higher the loss(or the lower the profit).Since the parameter of interest is that of CSR scored disclosure, the positive relationship between the ROE and the CSR offered a clear indication of the positive effect of corporate social responsibility disclosure(CSR) on the profit of banks . Since Return on Equity is a mean of measuring the profitability of owners" investment. It is used as a barometer for monitoring upswings and downswings in the financial performance of a firm. It follows that a continuous investment and an increase in corporate social responsibility disclosure by banking firms will positively increase the financial performance of banks in Nigeria as the result suggested.This view is supported by Babalola(2012), Amole, Adebiyi&Awolaja (2012) .
Based on conclusions from the empirical findings, it can be therefore recommended that since social responsibility cost and its disclosure can enhance profitability of banks hence, it requires proper management, every company should and needs to give back to the society in which it operates, clean up all forms of pollution it has caused in its course of operation and also provide infrastructural facilities to the society as a way of giving back and developing the society. There is need for banks to demonstrate high level of commitment to corporate social responsibility as suggested bystakeholders" theory in order to enhance their profitability in the long run.
Finally, banks should improve and continue disclosing their social responsibility information in the annual report as disclosure media because banks with a higher visibility among consumers seem to exhibit greater concern to improve on good image through high Corporate social responsibility disclosure in annual report and on websites.
